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ï $5 billion revenues (FY 2008-09)

ï Consistent growth
V 5 year CAGR of 22% by revenue- creating value for all its stakeholders

ï Global footprint
V Presence in 35+ countries; Serving customers in 50+ countries

V 100,000+ employees worldwide from 50+ nationalities (20,000 outside India)

V Investors from 24+ countries; Listed on NYSE & NSE

V Headquartered in Bangalore

ï Leadership position in all its businesses

A Global Corporationé
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Financial Snapshot
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Market

Performance

Listed on NYSE as WIT

Market Cap NSE / BSE : USD 11.83 Bn

ROCE (%): 25

Rs. (Bn) US$ (Bn) Gr.(%)

Revenues 255 5.0 28

PAT 39 0.67 19

Wipro - FY 2008-09
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5 year CAGR of 22%

( USD 5 Bn)( Rs Bn)

Profit after Tax

5 year CAGR OF 20%

(Rs. Bn)
( USD 0.67 Bn)
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Business Units
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Business Units

IT, BPO, R&D Services, Consulting Services

Wipro Technologies Wipro Infotech

US, Europe, Japan, Australia & 

South-East Asia
India & Middle East

Consumer & Institutional 

Products

Wipro Consumer Care & 

Lighting

Personal Care, Baby Care & Wellness 

Products; Domestic & Institutional 

Lighting;  Furniture & Switches

Revenue :  8 %

Wipro GE Healthcare - JV with General Electric. Healthcare Equipment and Solutions.                                  

Leader in South Asia. Global COE for Engineering & Manufacturing for GE Healthcare.                                          

(Revenues not consolidated in Wipro Ltd revenues)

Infrastructure & Ecological 

Engineering

Wipro Infrastructure 

Engineering

Hydraulic Cylinders & Products; 

Ultra Pure Water Treatment 

Systems & Solutions; Clean Energy 

Systems & Solutions

Revenue :  3 %

Click 

here to 

know 

more

Revenue:  89%

http://www.phoenix-hrd.com/gifs/indian-worker.jpg
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Leadership Team
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Leadership Team

Azim H Premji     

Chairman

Girish Paranjpe    

Executive Director     

& Joint CEO                 

IT Business

Suresh Vaswani

Executive Director     

& Joint CEO                 

IT Business

Vineet Agarwal 

President              

Wipro Consumer 

Care & Lighting

Anurag Behar                    

Chief Executive                    

Wipro Infrastructure Engg.     

& Corporate VP                

(Community Initiatives)

Suresh Senapaty 

Executive Director           

& CFO

Pratik Kumar                    

Executive VP                       

HR,  Corporate Brand            

& Communication
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T K Kurien 

Global 

Programs & 

Strategic 

Initiatives



© 2009 Wipro Ltd  - Confidential11 © 2009 Wipro Ltd  - Confidential11

Wipro - Over the yearsé

Entry into ITé

VPCs, Mini Comp

VIT and R&D Services

VHealthcare Equipment 

JV with GE

1991

Rev:  Rs. 4 Bn

PAT: Rs. 140 mn

First Diversification

VProfessional 

Management

VHydraulic 

Components

VSoaps

1980

Rev: Rs. ~ 400 mn

PAT: Rs. ~ 50 mn

Consolidation

VGlobal Operations

VBPO

VPortfolio expansion in 

Consumer Products

2005

Rev: Rs. 82 Bn

PAT: 16 Bn

Growth 

Story

Presence

Snapshot

1945 - 1980 1980 - 1991 1991 - 2000 2000 ð2005 2005 ð2009

Globalization

VRapid Globalization 

of R&D and IT Services

VLighting

2000

Rev: Rs. 23 Bn

PAT :  3 Bn

Global Leadership 

VAcquisitions across     

7 countries

VConsultancy

VJourney towards 

Ecological  

Sustainability

2009

Rev: Rs. 255 Bn

PAT: 39 Bn

Founded in 1945 in Amalner, India... making Vegetable Oil
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Wipro -Todayé

Indicative Map - not drawn to scale

America:

Revenue share (USA): 41 %

No. of employees: 8 %

Rest of World:

Revenue share: 9 %

No. of employees: 6 %

Europe:

Revenue share: 27%

No. of employees: 5 %

India
Revenue share: 23 %

No. of employees: 81 %

Global 

Footprint

VServing customers in 50+ countries

VPresence in 35+ countries

VGlobal workforce comprising of  50 + nationalities

VInvestors from 24+ countries
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What is Wipro all about?
Values > Vision >Brand >Innovation > Good Citizenship 
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What is Wipro all about?

Good 

Citizenship

Infrastructure

Brand

Values

Innovation

Corporate 

Governance

People 

Excellence

Business 

Excellence ôWhat is Wipro all about?õ

- Explanation

Vision

From a vegetable oil business in Amalner to a Global Corporation, what 

makes Wipro what it is todayé
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Wipro Corporate - Brand

corporate.brand@wipro.com

Thank You

mailto:ashish.shah@wipro.com
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Supporting Slides to Main Slide # 7
Business Units
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Wipro - IT Business

Wipro Technologies

Å Geographic Focus: US, Europe, Japan & APAC

Å A leading end-to-end IT service provideroffering 

solutions on a Global Delivery Platform

(Integrated Business, Technology and Process)

Å Its offers a comprehensive bouquet of services lines:

ï Consulting Services

ï Information Technology Services

ï Product Engineering Solutions

ï Technology Infrastructure Services 

ï Business Process Outsourcing

http://www.wipro.com/
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Wipro - IT Business

Wipro Infotech 

ÅGeographic Focus: India & Middle-East.

Å360* portfolio serving Enterprise IT life 

cycle needs

ïSingle partner interface for  increased 

accountability & integrated service 

delivery

Consulting Six Sigma & HR Process, Enterprise Architecture, IT Governance, e-Governance, Security Governance, Strategic Cost Reduction

Infrastructure 

Products
Networking, Personal, Enterprise, HPC, Storage, Call centre, Software, Enterprise Management and  Security

Professional Services System Integration, Manage IT- Data Centre, End-user, Help Desk, Telecom Management, Application Support

Business Solutions
Business Applications, E-Enabling, Third Party Testing, DW/BI, Application Maintenance, Banking, Telecom, Manufacturing and Govt

Domain Solutions

Total Outsourcing IT, Process Strategy formulation and alignment to business

V Offers Integrated service 

delivery across applications and 

infrastructure. 

V Features the latest in security 

systems, fire detection and 

suppression systems, redundant 

power supply, modern telecom 

& communications

infrastructure, and 

ergonomically designed 

work spaces.
Global Service Management Centre at Mysore

http://www.wipro.in/
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A snapshot:

Wipro - IT Business

2004-05 2005-06 2006-07 2007-08 2008-09

Partner to Industry Leaders
V 180+ clients among Fortune 1000 / Global 500

V 170+ clients among Forbes 2000

V 743 active clients 

Global Footprint

V Listed on NYSE, NSE and BSE; Presence in 35+ countries

V 15,000 employees onsite across geographies

V 25 near-shore development centers 

Diverse Talent Pool

V 50+ nationalities with high gender & cultural diversity

V 2600 domain consultants

V Diversified skill base across service lines

Sustained Growth

V 5 year CAGR of 21 %

V Investors from 24+ countries

V Strong Service Delivery methodologies

Global

Development

Centers

Clients

Employees

(in thousands)

Revenues

(in $ mn)

421
494

620
743 863

40
44

46
50

53

44
57

73

92
93*

1699
2185

3128

4380*

4256

Note:  *  Wipro Technologies + Wipro Infotech
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ÅIt is amongst the fastest growing FMCGcompanies in India. 

ÅIt is amongst the top 10 FMCGcompanies in India, post the acquisition of Unza 

Holdings (July 2007).

ÅIts business linesinclude: 

ïConsumer Care Products (Personal care, Hair Care, Fabric Care, Baby Care, Wellness & 

Household Care segments)

ïLighting (Domestic Trade, Commercial & Industrial) 

ïElectrical Switches and Office Furniture

ÅWipro Lighting is the leader in indoor office lighting& amongst fastest growing 

players in the lighting segment, in India

ÅIt has a presence in 40+ countries with 6500+employees worldwide. It has 13 

manufacturing locationsi.e. 8 in India & 5 Overseas.

Wipro Consumer Care & Lighting

http://www.wiprocorporate.com/Consumercare/index.htm
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ÅIt has a portfolio of 63 Brands(15 in India & 48 overseas), post the acquisition of 
Unza Holdings (July 2007).

ÅôSantoorõis the No. 3 brand by value in Toilet Soap category(India)

A snapshot:

Wipro Consumer Care & Lighting

Diversified Brand Portfolio

VPost the acquisition of Unza Holding (Julyõ07), the brand 

portfolio is 63 brands strong 

Sustained Growth

V5 year CAGR of 35 %

VFastest growing FMCG companies in India

VAmongst the top 10 FMCGs in India

Brand Portfolio

Revenues

(in Rs mn)

6 8
15

63

63

4720
6010

8190

20830

15210

2004-05 2005-06 2006-07 2007-08 2008-09
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Wipro Infrastructure Engineering

http://www.wiproinfra.com/

Hydraulics Business

ÅWorldõs 2nd largestindependent 

manufacturer of hydraulic cylinders

ÅProven track record 

ïDeep Engineering Expertise 

ïConsistent Quality

ÅProductsinclude Hydraulic Cylinders, 

Telescopic Cylinders, Pumps, Valves & 

Accessories for Truck Tipping Systems

ÅPreferred supplier to global OEMs

ïCargotec, Caterpillar, JCB, John Deere, 

Komatsu, Kubota, Tata-Hitachi, Terex, Toyota 

& Volvo

Å9 state-of-art manufacturing facilities

across 

ïIndia

ïEurope(Sweden & Finland)
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Wipro Infrastructure Engineering

New line of business

ÅWipro Water 

ïProvides a complete spectrum of 

treatment solutions, systems and plants 

for water & waste water for Industries 

& Institutions

ïMarket leader in high purity water 

segment (Indian Pharmaceutical 

industry)

ÅWipro EcoEnergy

ïProvides customized renewable energy 

based solutions

ÅSolar, wind, biogas, biomass fuel & 

geothermal energy systems 

ÅTo help customers reduce their carbon 

footprint & energy costs 

Over 28 

Years of 

experience 

under the 

name 

Aquatech
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Revenues

(in $ mn)

Sustained Growth

V5 year CAGR of 30 %

VWorldõs 2nd largest independent manufacturer of hydraulic cylinders

No. of 

Factories

Deep Engineering Expertise

VHydraulics: 8 state-of-art manufacturing facilities across India, Sweden & 

Finland

VWipro Water: 1 manufacturing facility at Mumbai

Global

OEM Customers

Global OEM Customers

VIncludes Cargotec, Caterpillar, JCB, John Deere, Komatsu, Kubota, Tata-

Hitachi, Terex, Toyota & Volvo

VIn addition, there are 40+ key Regional OEM Customers9

20

13

A snapshot:

54 71
169

202

300

2004-05 2005-06 2006-07 2007-08 2008-09

2
3 8

9
9

20

Wipro Infrastructure Engineering

13
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Supporting Slides to Main Slide # 13
What is Wipro all about? 



© 2009 Wipro Ltd  - Confidential26 © 2009 Wipro Ltd  - Confidential26

ÅValues

ïAre a bedrock of our culture. They guide our behavior.

ïAre like a lighthouse that guides our ship through the choppy waters of global business 
environment. 

ÅVision

ïBU-wise vision drives each of our business 

ÅGood Corporate Governance

ïIs more than just adherence to the Statutory & Regulatory requirements

ïIt is about focusing on the Voluntary Practices to achieve the highest levels of 
transparency & propriety

ÅPeople Excellence

ïIs what make Wipro an organization with ðmind & body and heart & soul

ïTeam Wipro is the nucleus that makes Wipro a vibrant powerhouse of growth & 
innovation.

What is Wipro all about?
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ÅInnovation

ïIncludes applying thought in viewing innovative ideas through the lens of practicality, in 
order to deliver value to the end-customer. It is about transforming ideas into business 
results

ïInfuses newer ideas & newer ways of doing things into all parts of the organization

ÅBusiness Excellence

ïWipro Way is a company-wide, unified framework of excellence aimed at understanding 
our end customerõs needs (value) and aligning our efforts and output to those needs. 

ïIt is a multitude set of things that we do in a òunique, interconnected wayó that lends us a 
distinct, long-term competitive value creator for clients

ÅBrand

ïIs a significant asset that drives enormous value into our businesses. It helps bind the 
various businesses, across geographies, into a single corporation. 

ïToday, the Wipro brand is one of the more familiar & respected brands

What is Wipro all about?
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ÅWorld-class Infrastructure

ïFacilitates the free flow of information, which is a driver of change in the global business 
environment. 

ïIt provides Wiproites a conducive work environment to deliver results at their productive 
best.

ÅWiproõs view of Good Citizenship

ïAs a good socio-economic citizen of the world, Wipro is responsible for its Business, 
Ecology and Society / Community

ÅBusiness with Integrity:Good Governance to achieve the highest levels of transparency & 

propriety 

ÅEcological Sustainability:Acting with sensitivity towards the ecology helps us do business in an 

eco-friendly manner. 

ÅSocial & Community Initiatives:Contribute to the local communities we operate in. Catalyzing 

systemic improvement in education

What is Wipro all about?
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ÅWipro is built on a foundation of values ðthe Spirit of Wipro.

ÅIt is the indivisible synthesis of three values:

Values - Spirit of Wipro

ÅThese values form the 
bedrock of our culture. 

ÅThey guide our behavior& 
business practices.

ÅThe Spirit is rooted in 
current reality. It is also 
aspirational.

Å It is the core that has driven 
and will continue to drive 
each Wiproite.


